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Fundraising Professionals
1960-2010

PRO BONO DAY e FEBRUARY 10, 2010

Registration: 7:45 am Program 8:30-2:00 am
Stoney Creek Inn - 101 18th Street, Moline, Illinois 61265

THE

NEXT STEP
FOR YOUR
NON-PROFIT




Association of Fundraising Professionals

Illinois Quad Cities Chapter
A Stoney Creek Inn

Sponsored By:
BMG Associates, Inc.
Stoney Creek Inn - The Moline Foundation

7:45 AM REGISTRATION
8:30 AM WELCOME

I  8:35-9:30 AM - General Session [N

GENERATIONAL DIFFERENCES
Ginny Wilson Peters, Integrity Integrated
From Baby Boomers to the Millennials, each of us interacts with donors and volunteers
from different perspectives. Learn about the differences in each of us and how to be
proactive instead of reactive.

9:45-10:45 AM — Session |
1. MAJOR GIFTS
Nina Little, Ministry Director, Cross Point Church
Learn from this session how to motivate donors in unique ways around your specific cause.

2. YOUTH AND PHILANTHROPY - PANEL DISCUSSION
Representatives from Augustana College, Pleasant Valley High School,
Student United Way & Teens for Tomorrow
Learn from various youth and educators about what motivates them in philanthropy and volunteer work.

11:00-Noon — Session Il
1. ACCELERATING DEFERRED GIFTS
Scott Park, Associate Vice President of Development, Augustana College Planned Giving professionals must
increasingly deal with administrators and Board members who either are unwilling or unable to “be patient”
when it comes to quantifying the success of your organizations planned giving program. We will briefly cover
three areas where you will be able to “accelerate deferred gifts”: Estate Administration, Closing
Planned/Deferred Gifts, Turning Bequests into immediate gifts without going to jail!

2. LISTENING TO YOUR DONORS
Graham Gillette, Gillette Strategic Resources, LLC
During the small group session, Gillette will discuss how communication & development professionals can
gather information that will help build a stronger organization. He will explore mining for information in focus
group session and how to start and maintain a discussion with those who influence the
success of your organization.

I  12:15-2:00 PM — KEYNOTE LUNCH I

SOCIAL NETWORKING
Graham Gillette, Gillette Strategic Resources, LLC
Graham Gillette helps successful organizations communicate better. Utilizing today’s evolving media
technology; Gillette helps his clients build stronger relationships with customers, the public, and journalists.
Gillette will present on making the most out of Facebook, Twitter, blogging and tomorrow’s gadgets and
applications. He will discuss the hazards and strengths of social media for those in community service.

Complete this form and return by Wednesday, February 3 to:

Tracy Larson Larson@bmg-associates.com
AFP - IL Quad Cities Chapter

326 West 3rd Street, Ste. 800

Davenport, IA 52801

(563) 322-1731

Please make checks payable to AFP-Quad Cities Chapter

Name:

Title:

Organization:

Address:

City: State: Zip:

Telephone: E-mail:

e RSVP due by February 3, but full payment may be collected at the door.
No shows will be billed.

Please check the appropriate area (includes lunch).
Registrations received after Feb. 3 please add $5.00.

__$20 AFP Member $25 Non-member

___Vegetarian meal $5 Late Fee

Bring copies of your marketing/communications materials (annual reports, newsletters)
to share at our resource table. It is a way to share marketing ideas.

Visit the CFRE table if you are interested in pursuing your Certified Fundraising Executive
certification.

GRAHAM GILLETTE

GILLETTE STRATEGIC RESOURCES, LLC

Gillette Strategic Resources helps define an image, solve problems and accomplish goals
by becoming a part of any team. Graham has experience in assisting companies, not-for-
profit organizations and other entities communicate more effectively in today's rapidly
changing environment. A high-tech communications upstart, a coalition of not-for-profit
health agencies, a national lobbying organization and a university bookstore are just a
few examples of their client list. As part of your team, Gillette Strategic Resources works to
ensure that internal and external messages are consistent and effective. They help
identify existing and potential problems and determine solutions in advance of trouble.



